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Introduction
WELCOME TO THE 2020/21 TCT MEDIA KIT. THIS 
DOCUMENT CONTAINS ALL YOU NEED TO GET AN 
OVERVIEW OF THE TCT GROUP, THE INDIVIDUAL 
PRODUCTS AND HOW THESE PRODUCTS CAN BE PUT 
TOGETHER TO WORK FOR YOUR BUSINESS. FROM 
BRANDING TO LEAD-GENERATION, FROM TRADITIONAL 
TO EXPERIMENTAL, WE BELIEVE THAT WHEN IT COMES 
TO MARKETING YOUR DESIGN-TO-MANUFACTURING 
SOLUTIONS, TCT SHOULD BE AT THE TOP OF YOUR LIST.

Each year compiling this document takes longer and longer thanks 
to the impressive expansion of the TCT portfolio. From a single (two-
colour!) magazine in 1992, The TCT Group now delivers updates on 
the state-of-the-art in 3D technology development and application 
globally and across the entire media landscape. Each new development 
is carefully planned to complement the existing products and provide 
our community — including readers, visitors, speakers, exhibitors, 
advertisers and sponsors — with real value.

Our content is, we believe, unsurpassed in terms of 
its focus and originality. This helps us to generate 
a targeted and engaged community whether 
they be as website visitors, webinar viewers, print 
subscribers or event attendees. Our diversified 
marketing opportunities allow our clients to reach 
this community in the most effective manner to 
achieve their marketing aims.

Our community is made up of designers, engineers 
and managers from across the manufacturing and 
engineering world. Blue-chips from every applicable 
vertical are well represented, as are SMEs and start-
ups — effectively anyone that would be in the market 
for your product or service.

The Europe edition of our print magazine has been 
produced for more than 27 years, with the 25th 
TCT Show taking place in 2021. This heritage, 
when combined with a forward-looking team, is 
our greatest asset — we look forward to using our 
experience to help your business in the coming years 
as we innovate design-to-manfacturing solutions 
together.

JIM WOODCOCK
VP, CONTENT, STRATEGY & PARTNERSHIPS
THE TCT GROUP
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The Tech
Rapid prototyping, 3D printing, additive manufacturing, 
3D scanning, metrology, additive layer manufacturing, 
CNC machining, heat treating, CAD, CAM, CAE, 
generative design, selective laser sintering, 
photopolymerisation, rapid tooling, powder bed fusion, 
fused deposition modelling, selective laser melting...                                                                                                                                       
                                                                 
The list of technologies we at the TCT group cover is 
exhaustive. With innovations washing up on the shores 
of our newsdesk almost hourly, our job is to separate 
the wheat from the chaff and bring the readers clear and 
concise information about how specific technologies are 
put into practice.

TCT’s output - whether that be via exhibitions, 
conferencing, publications or multimedia - has evolved 
concurrently with the industry itself. In the 1990s there was 
a heavy focus on rapid prototyping technologies but today 
technologies are changing every step of the manufacturing 
process. 

Design-to-manufacturing innovations come in all shapes 
and sizes; from sub $5,000 desktop plastic extruding 

3

devices churning out jigs and fixtures to enhance 
the automotive assembly floor, to million-dollar 
direct metal sintering machinery manufacturing 
topologically optimised flight-critical parts that 
require finishing with a 5-axis CNC machine and 
inspection with a CT scanner. 

TCT stands for Time Compression Technologies, and 
that early 90s zeitgeisty turn of phrase has remained 
remarkably descriptive of the technologies we cover. 
While additive manufacturing may have taken up the 
majority of our column inches over the last few years, 
it has become increasingly clear that 3D printers 
are being implemented into traditional workflows 
to reduce time at all stages of the manufacturing 
process. 

Whether it is a design software, a 3D printer, a post-
processing apparatus, a sintering furnace, a machine 
tool probe, a CT scanner, an ancillary technology 
that supports those, or whether it’s an entirely new 
manufacturing technology we’ve never seen, so long 
as it is innovative, and it reduces time-to-market, we, 
the editorial team, want to know. 

DAN O’CONNOR
HEAD OF CONTENT – TCT GROUP



Meet the team

JIM WOODCOCK
VP, Content, Strategy & Partnerships
james@rapidnews.com

“I have been with Rapid News Communications for a little over 12 
years now, with a majority of that time working on TCT’s content in 
print, pixels and live programming. My focus is now to support the 
content teams across the business in their efforts to produce the 
highest-quality articles, conference programmes and digital media 
possible and to head up our global partnerships. If you’d like to 
work with the TCT team across any of our activities I’d love to hear 
from you — we’re always looking for ways to expand and improve.”

DANIEL O’CONNOR
Head of Content
daniel.oconnor@rapidnews.com

“Having joined team TCT in 2013 after a fairly eclectic post-
graduation career that encompassed writing about football, 
policing and reality television, I have become mildly obsessed 
with the world of additive manufacturing and its surrounding 
technologies. Always on the lookout for the weird and wonderful 
applications of 3D printing technology, particularly fond of the 
digitization for preservation techniques employed by the likes of 
the Smithsonian Institute.”

LAURA GRIFFITHS 
Deputy Group Editor
laura.griffiths@rapidnews.com

“From humble beginnings interviewing pop punk bands for student 
rags and blogging about Afternoon Tea – it’s true, us media types 
like a free meal – I have found my place rubbing shoulders with 
today’s innovators in the world of 3D technologies. Having been a 
part of the TCT team since 2014 I’ve had the chance to report on 
some of the most exciting developments in this fast moving sector 
from tech heavyweights entering the arena to how 3D printing 
is changing lives. From the industrial to creative or something a 
bit quirky, I’m always open to ideas for stories so if you’ve got an 
interesting story to tell, get in touch.”

SAM DAVIES
Assistant Editor
samuel.davies@rapidnews.com

“The latest addition to TCT Magazine’s editorial team, I graduated 
from university as recently as 2016, meaning I’m also the youngest-
member of the whole TCT Group. A part-time internship at a small 
innovation firm during my studies led me into tech journalism. A 
freelance technology feature writing role at Digital Spy followed, 
before I eventually wound up at the doors of TCT Towers. Rather 
than reporting on a single industry as I might have anticipated 
when I first set out to be a journalist, I’ve ended up covering an 
abundance, such is the widespread use and presence of 3D 
technology in today’s manufacturing climate. It’s certainly keeping 
me on my toes, and the old cliché ‘you learn something new every 
day’ is proving very true indeed.”

NICKY MARTIN
Advertising Manager
nicky.martin@rapidnews.com

“I have worked within the media sector for 17 years, providing 
advertising solutions to businesses.  My career began as a 
Telesales Executive in 2002 at The Chester Standard newspaper 
selling advertising space to independent local traders, and 
gradually across the years my portfolio now consists of not only 
the sale of print adverts across a wide range of products to local 
and national businesses, but also offering customers a plethora of 
digital marketing solutions.  The marketing business has changed 
so much over time, and I firmly believe that offering customers a 
varied range of products to suit their individual business needs is 
what generates awareness and results.  I am so excited to be part 
of the TCT team, as the products and services they offer will help 
do just that!”

CHRISTINE JOINSON
Advertising Manager
christine.joinson@rapidnews.com

“I have had a varied and interesting career starting working in 
the retail arena, then trying my skills at being an Air Stewardess. 
I loved being a telesales trainer for the Chester Chronicle, part 
of the Trinity Mirror Group.  I have worked in recruitment and 
spent 15 years working in the incentive and motivation industry 
running a sales team. The last 6 years have been spent back in the 
publishing world, which has been challenging but refreshing. The 
world of AM and 3D printing is interesting and varied and one I am 
thoroughly enjoying.”

GARETH JONES
Senior Sales
gareth.jones@rapidnews.com

“After graduating from University, I began my career at HBOS 
in the finance industry. After 3 years I moved into marketing 
and really found my passion for helping companies grow and 
achieve their short and long-term objectives, through thoroughly 
understanding business requirements and matching these with 
the best form of marketing. I have been involved in both print and 
digital in many different sectors which has greatly helped with 
industry knowledge. I now work across the TCT portfolio and find 
AM and 3D printing very interesting.”
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CAROL COOPER
Head of Media Sales
carol@rapidnews.com

“I have been working on the TCT portfolio since 2008 and have 
been involved in the publishing/media industry since 2003. I’m 
fully equipped to help plan your marketing campaigns and get 
the best return on your budgets no matter the size of your ‘pot’! 
The additive manufacturing and 3D printing industry is exciting, 
fast-moving, innovative and with the industry changing so quickly 
it means no two days are the same! You’ll see me at practically 
every trade show so please stop by and say hello and see how 
the TCT portfolio can help you increase your business.”



1992
TCT's origins stretch 
back to the early ‘90s 
when a newsletter 
becomes Rapid News: 
The Magazine of the 
Rapid Prototyping and 
Tooling Industry. 

1996
Hosted the first ever event at the 

Gaydon Heritage Motor Centre. 
The "Time-Compression 

Technologies '96 Conference" saw 
Top Gear's Quentin Wilson as the 

special guest speaker.

1997

2014

Rapid News: The Magazine 
adopted the name of the 
technology buzz phrase de 
jour, Time-Compression 
Technologies or TCT for 
short. Regular advertisers 
included 3D Systems, 
Stratasys, EOS and many 
more. 

2011
After a number of years as a 

travelling roadshow and three 
years at the Ricoh Arena, 

Coventry, UK the flagship TCT 
event finds a permanent home 

at the NEC, Birmingham, UK.

2012
TCT Magazine 
becomes BPA Audited 
with a 9,000 strong 
print global audience. 

TCT announces the 
launch of its first full TCT 
event outside of the UK, 
TCT Asia. TCT Asia 2015, 
to be held in Shanghai 
was organised in 
collaboration with VNU 
Exhibitions and proved 
to be a huge hit. 

2016
TCT launches first foreign 
language publication as the 
TCT Asia Event Insight 
launches. Printed in Mandarin 
quarterly, the TCT Asia Event 
Insight supplies the Shanghai 
show's visitors with information 
on how innovative 
design-to-manufacturing 
technologies are applied. 

2018

2019

At 3D Printing Tokyo 2018, Rapid 
News and JTB Communication 
Design announces going forward, 
from 2019, the already established 
additive manufacturing show would 
now be TCT Japan. 

2017
May 2017 sees the launch of 
RAPID + TCT. The first event, 
held in Pittsburgh, USA, sees 
SME and Rapid News combine 
decades of knowledge to 
create a 3D Manufacturing 
show like no other in the USA.  

On the other side of the globe 
TCT @ Matof in Changwon, 
South Korea was a world-class 
conference that also acted as 
the launchpad for 2018's TCT 
Korea, TCT's second full event
in Asia. 

2015
With a growing foothold in the territory, TCT 

Magazine launches a North American edition 
with Concept Laser on the front cover and 

EnvisionTEC on the back. 

An eventful year sees TCT integral to the 
launch of formnext powered by TCT in 

Frankfurt, Germany. Working with Mesago 
Messe Frankfurt, TCT pulled together the 3D 

technologies industry to establish formnext as 
the premier event on mainland Europe.  

2013
Amidst the global 

phenomenon that was 
consumer 3D printing, TCT 

forms a partnership with the 
CTA to sponsor the 3D 

Printing Marketplace and 
host a 3D Printing 

Conference at CES, the 
world's largest tradeshow,

in Las Vegas. 
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In response to an ever-growing 
readership in the DACH regions 
and Germany’s lead in Industry 
4.0, TCT launches its second 
foreign language publication, 
TCT German Edition.
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Our History
TCT’s history acts as a 
stabilising force in the new 
media landscape; a reminder of 
past successes and challenges 
that may re-emerge. It is also a 
signifier that TCT is here for the 
long haul.

Building on four editions of the 
TCT Asia event in Shanghai, 

TCT Shenzen launched.
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Our Community
THE TCT COMMUNITY INCLUDES THE BPA-
AUDITED MAGAZINE READERSHIP AND EVENT 
ATTENDEES. SOME OF THE GLOBE’S MOST 
PROMINENT BRANDS FROM AN ARRAY OF 
VERTICALS USE TCT’S PORTFOLIO OF PRODUCTS 
TO EXPLORE THE OPPORTUNITIES OFFERED 
BY INNOVATIVE DESIGN-TO-MANUFACTURING 
TECHNOLOGIES.

BPA WAS ORIGINALLY 
CREATED BY ADVERTISERS, 
ADVERTISING AGENCIES 
AND THE MEDIA INDUSTRY 
TO PROVIDE THIRD-PARTY 
MAGAZINE AUDITS AND 
VERIFIED AUDIENCE DATA 
USED IN THE BUYING AND 
SELLING OF ADVERTISING
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is in the detail
WHAT DOES THAT MEAN? 
It means that the print and digital quantities 
of our magazines that we tell you we print 
and deliver are what we actually print and 
deliver. 

I urge you to compare BPA audit statements 
when choosing a media partner. The 
transparency and accountability of reporting 
audience numbers is critical. It is more 
important than ever that you understand 
what you are paying for. 

These days, we know marketers are under 
intense pressure to justify their advertising 
spending. Circulation auditing is no small 
expense, but it’s worth every penny to 
provide you, our advertisers, with peace of 
mind on your investment. 

The TCT Group provides a valuable service 
for marketers by delivering verified, audited 
audience metrics. These metrics are the best 
tool you have when considering where to 
spend your marketing budget. 

CAROL COOPER
HEAD OF MEDIA SALES – TCT GROUP

The difference 
At the TCT Group, we put our magazines 
into the hands of BPA Worldwide, a leading 
company which provides independent, third-
party audits of audience claims of business-
to-business and consumer magazines.

When you invest in advertising, you are 
buying access to the TCT Group’s audience. 

All of our web traffic, social media activity/
followers and currently all magazines 
excluding Asia and Germany (which are in 
progress) have had their latest circulation 
report generated by the BPA. 

The value of our audience is defined by who 
is in it and how they use the publication: 
receivership and readership, respectively. 
The BPA statement defines the receivership 
side of the equation. 

An important fact to keep in mind about 
BPA audits is that they don’t generate 
information. Rather, they verify information 
already amassed and analysed by the TCT 
Group. This allows you as the advertiser to 
objectively evaluate and compare magazines 
with an independent audit form or statement. 
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Our most successful advertisers are 
those who work with us by engaging 
fully with the TCT brand. Working 
across print and digital platforms and 
across content and advertising arenas. 
Some of these companies such as 
Stratasys, 3D Systems, Renishaw, SLM 
Solutions and Protolabs are now global 
brands and we are pleased to say we 
have played a part in their success. 

Marketing Communications
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AM & 3DP SERVICE PROVIDER MAPS
If you provide a service that helps people design and 
make new products, any advert size in the relevant 
issue qualifies you for inclusion on our Service 
Provider Maps - produced for the UK and the USA.
Display your company logo, location and contact 
details to the TCT audience. 
Mailed out with the third issue of each year for Europe 
and N.America.

BUYERS’ GUIDE
Additive Manufacturing and 3D Printing Machine 
Manufacturers guide.
An indispensable handbook designed to assist 
the reader in making an informed purchasing 
decision. If you manufacture a 3D printing or additive 
manufacturing machine and/or ancillary, this is the 
perfect opportunity to promote your unique selling 
points above your competition.
Mailed out with the last issue of each year to our 
global audience.

Deadline - 2nd October
Pricing on pages 12 & 14
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www.tctshow.com

SHOW

SHOW GUIDE

3d printing | additive manufacturing | inspection  
machine tools | cad/cae/cam/plm software | materials 
metrology | moulding and tooling | post processing

TCT ShowGuide 18_progress.indd   1 07/09/2018   17:49

TCT UK / RAPID + TCT SHOW GUIDES
Handed out to all visitors as they enter, the show 
guides are indispensable resources to the largest 
3D printing, additive manufacturing and product 
development events in the UK and North America.

Pricing on pages 12 & 14 

30 YEARS OF EOS
PASSION FOR AM: A PIONEERING JOURNEY 
TO THE DIGITAL FACTORY OF THE FUTURE

EUROPE EDITION
VOLUME 27 ISSUE 1
www.tctmagazine.com

MAG

Jewellery 
Focus
An array of additive applications 
for jewellers

Leaders of the 
New School
Where are those faces from a 
famous TCT front cover now?

Formnext 
REVIEW
News and interviews from 
the Frankfurt show floor
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NFRONT COVER PACKAGE
When you have something significant to say to 
our audience, the front cover package does it 
best. TCT’s editors and design team will work 
closely with you to construct a lead-editorial 
feature, and by providing striking cover artwork, 
you can grab the attention of TCT’s subscribed 
and show distribution audiences. Be quick, the 
front cover package is the first to sell and all 
opportunities are usually gone by the preceding 
December.

Pricing on pages 12, 14, 15 & 16

We also have incredible 
relationships with smaller service 
companies and many attribute their 
growth to exposure to the TCT 
audience.

Please see the table to show how 
the different marketing options can 
benefit your business.

WE HAVE WORKED WITH TCT FOR MORE THAN 10 YEARS, 
BECAUSE WE LIKE THEIR GLOBAL PRESENCE AND THE 
REPUTATION OF THE PUBLICATIONS AND EVENTS. THIS 
ADDS NICELY TO OUR PROMOTIONAL GOALS.”
SLM SOLUTIONS Deadlines 

UK Service Provider
Issue 27.3 - 12th June

US Service Provider
Issue 5.3 - 5th June



European 
Editorial Planner
2020/21

ISSUE VOL 28 ISSUE 3 & 4 2020 - DOUBLE ISSUE VOL 28 ISSUE 5
2020

VOL 28 ISSUE 6
2020

VOL 29 ISSUE 1
2021

VOL 29 ISSUE 2
2021

EDITORIAL 
DEADLINE 10 July, 2020 4 September, 2020 9 October, 2020 22 January, 2021 19 March, 2021

ADVERTISING 
DEADLINE 17 July, 2020 11 September, 2020 16 October, 2020 29 January, 2021 26 March, 2021

FOCUS AEROSPACE AND HEAVY MACHINERY AUTOMOTIVE + RAIL MATERIALS STATE OF THE INDUSTRY HEALTHCARE

TECHNOLOGY 
OVERVIEWS Industrial Additive Machinery & Design Additive Machinery Professional Additive 

Machinery
3D Scanning & Metrology 

(Inspex) Software and Simulation Post-processing

APPLICATION 
STUDIES Jigs & Fixtures plus Cultural Applications Consumer Product 

Applications Moulding and tooling Creative Applications Architecture & Construction

INDUSTRY 
CHALLENGES AM & 3DP Services plus Research Academia Skills, Education and Training 

plus Sustainability IP Standards & Certification Cost Justifications

EVENT FEATURES Formnext Preview Formnext Review TCT3Sixty

BONUS CONTENT Service Provider Map Pull Out Locator

REGULARS

“Through the doors”

Executive Q&As

Expert advsiory column

SHOW 
DISTRIBUTION MACH 2021
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European Rates

Print
Advertising

TCT has existed in print for over two decades and our published 
magazine remains one of the most popular ways of accessing our 
industry-leading content. Our ever-growing 100% requested BPA 
Audited circulation forms a highly engaged audience, making your 
print advertising a cost-effective route to reaching people who 
have taken the time to subscribe, sit down and absorb information.

1 ISSUE 
£ ea.

3 ISSUES
£ ea.

6 ISSUES
£ ea.

FRONT COVER PACKAGE 7,725 N/A N/A

DOUBLE PAGE SPREAD 4,120 3,915 3,700

A4 FULL PAGE 2,160 1,960 1,750

1/2 PAGE VERTICAL 1,240 1,140 1,050

1/2 PAGE HORIZONTAL 1,240 1,140 1,050

1/4 PAGE 875 800 720

INSIDE FRONT 2,780 2,575 2,370

INSIDE BACK 2,575 2,370 2,160

OUTSIDE BACK 3,090 2,885 2,680

GUIDES DPS 
£ ea.

FULL PAGE 
£ ea.

HALF 
£ ea.

AM AND 3DP 3,100 1,650

SHOW GUIDES 2,780 1,545 825

3 ISSUES
£

6 ISSUES
£

PANEL ADVERT 390 620

INSERTS £410 per 
1,000 Based on 10g insert. POA on 

larger weights
BOUND-IN INSERTS
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CARRIER SHEET ADVERT
The carrier sheet holds the 
readers address information 
for postage – you can use this 
premium position to promote 
your product or service. Be the 
first brand people see when it 
arrives on their desks.

TRIM PAGE: 
197mm (w) x 210mm (h)
BLEED PAGE: 
200mm (w) x 216mm (h)

PRICE ON APPLICATION

DOUBLE PAGE SPREAD (DPS)
TRIM PAGE: 
420mm (w) x 297mm (h)
BLEED PAGE: 
426mm (w) x 303mm (h)

A4 FULL PAGE
TRIM PAGE: 
210mm (w) x 297mm (h)
BLEED PAGE: 
216mm (w) x 303mm (h)

1/2 PAGE 
VERTICAL
93mm (w) x 278mm (h)

1/2 PAGE HORIZONTAL
192mm (w) x 136mm (h)

1/4 PAGE
93mm (w) x 136mm (h)

PANEL ADVERT
93mm (w) x 40mm (h)



North American 
Editorial Planner
2020/21

ISSUE VOL 6 ISSUE 3
2020

VOL 6 ISSUE 4
2020

VOL 6 ISSUE 5
2020

VOL 7 ISSUE 1
2021

VOL 7 ISSUE 2
2021

VOL 7 ISSUE 3
2021

EDITORIAL 
DEADLINE 29 May, 2020 18 September, 2020 20 November, 2020 29 January, 2021 5 March, 2021 28 May, 2021

ADVERTISING 
DEADLINE 5 June, 2020 25 September, 2020 27 November, 2020 5 February, 2021 12 March, 2021 5 June, 2021

FOCUS AEROSPACE AUTOMOTIVE + RAIL PLUS 
HEAVY INDUSTRY MATERIALS STATE OF THE INDUSTRY HEALTHCARE AEROSPACE

TECHNOLOGY 
OVERVIEWS Industrial Additive Machinery

Design Additive Machinery 
plus Professional Additive 

Machinery

3D Scanning & Metrology 
(Inspex) Software and Simulation Post-processing Industrial Additive Machinery

APPLICATION 
STUDIES Jigs & Fixtures Consumer Product 

Applications Moulding and tooling Cultural Applications Architecture & Construction Jigs & Fixtures

INDUSTRY 
CHALLENGES Service Providers Skills, education and training Standards & Certification Service Providers

EVENT FEATURES Formnext Preview AMUG Preview RAPID + TCT Preview Rapid + TCT Review

BONUS CONTENT Service Provider Map Pullout Service Provider Map Pullout

REGULARS

“Through the doors”

Executive Q&As

Expert advsiory column

SHOW 
DISTRIBUTION Rapid + TCT 2020 AMUG 2021 Rapid + TCT 2021 13

MAG
N.AMERICA EDITION



North American

Print
Advertising

Rates
TCT North American Edition 
continues our mission to accelerate 
the development and adoption of 
3D technologies across the globe 
and will deliver our readers the 
information they need to assess 
and adopt the 3D technologies that 
will drive their businesses forward.

Through our partnerships with 
the Additive Manufacturing Users 
Group and the SME on RAPID + 
TCT, we have been active in the 
North American community for 
nearly two decades.

1 ISSUE 
$ ea.

3 ISSUES
$ ea.

6 ISSUES
$ ea.

FRONT COVER PACKAGE 11,330 N/A N/A

DOUBLE PAGE SPREAD 7,725 6,950 6,560

FULL PAGE 4,120 3,700 3,500

1/2 PAGE HORIZONTAL 3,040 2,735 2,580

1/4 PAGE 2,000 1,800 1,710

INSIDE FRONT 5,150 4,635 4,380

INSIDE BACK 4,840 4,360 4,115

OUTSIDE BACK 6,180 5,560 5,250

GUIDES DPS $ FULL PAGE $ HALF PAGE $

AM AND 3DP 5,870 2,970

SHOW GUIDE 3,890 2,160 1,150

3 ISSUES
$

6 ISSUES
$

PANEL ADVERT 1,340 2,270

INSERTS $412 per 
1,000 Based on 10g insert. 

POA on larger weights
BOUND-IN INSERTS

DOUBLE PAGE SPREAD (DPS)
TRIM PAGE: 
16.75 (w) x 10.875in (h)
BLEED PAGE: 
17.25 (w) x 11.125in (h)

FULL PAGE
TRIM PAGE: 
8.375 (w) x 10.875in (h)
BLEED PAGE: 
8.625 (w) x 11.125in (h)

1/2 PAGE HORIZONTAL
7.875 (w) x 5.0625in (h)

1/2 PAGE VERTICAL
3.8125 (w) x 10.375in (h)

1/4 PAGE
3.8125 (w) 
x 5.0625in (h)

PANEL ADVERT
3.3542 (w)
x 1.7075in (h)
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Website opportunities
LEADERBOARDS
Placed at the top and bottom of a web page, these are perfect to 
ensure your branding is seen, your recent offer promoted – giving 
visitors the opportunity to click on the banner and be taken to a 
URL of your choice.

All impressions and click rates are measured.

MPU – MID PAGE UNIT
Placed under the menu bar on the top fold of the website – these 
are similar to the leaderboard in performance. Allowing your 
branding to be seen, your recent offer promoted – giving visitors 
the opportunity to click on the banner and be taken to a URL of 
your choice.

RECRUITMENT
Your advert is seen on the home page under the recruitment 
header with the job title and first line of the listing - clickable to your 
own page with the full job listing with details for the reader to apply.

You can boost the audience by adding to the Additive Insight 
Newsletter as an editorial story.

DIRECTORY
Hosted under the header of Directory, this is a one stop shop for 
readers to search for products and services offered.

Allowing the reader to search by geographical area and industry 
sector. Have your own mini web page within www.tctmagazine.com, 
with images, video and URL of your choice.

Pricing on page 17.

ADDITIVE INSIGHT NEWSLETTERS
Sent out to the TCT digital subscribers 
with a miniumum of 6 hottest news stories.

Banner and MPU positions are available to 
promote your products and services with 
a URL of your choice to capture traffic to 
your site.

Available for Europe and N.American 
sends.

15



Lead generation
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DIRECT EMAIL MARKETING
Your opportunity to send your company message and branding 
direct to the TCT digital subscribers. The send address is TCT 
as we are an accepted media outlet by readers, the rest of the 
message entirely yours. Making this an ideal platform to reach an 
engaged audience.

WHITE PAPERS
Educate the TCT audience with your knowledge and experience by 
publishing a Whitepaper on the TCT website.

Hosted on the website for 1 month, and a weekly Additive 
Newsletter of your choice. Lead generation can be specified with 
name, address, email address –questions determined by you.

SPONSORED CONTENT
Sitting alongside the editorial on the homepage of the website, 
the sponsored content will remain at the top of the fold, allowing 
your content to be a little more promotional than standard editorial, 
highlighted and promoted as your content. 

Pushed out to the digital subscribers on the weekly Additive Insight 
Newsletter.

Pricing on page 17.



Global digital prices
1 MTH

£
3 MTHs

£
6 MTHs

£
12 MTHs

£

LEADERBOARD AND MPU 750 1,900 3,000 5,500

ADVERT  IS LISTED ON THE WEBSITE 
UNTIL YOUR POSITION IS FILLED

ADD THE ADDITIVE INSIGHT
 NEWSLETTER ENTRY

RECRUITMENT 450 550

12 MONTHS

DIRECTORY 750

£

DIRECT EMAIL BLASTS
40,000 DIGITAL 
SUBSCRIBERS

6,100

PER MTH
£

WHITE PAPERS 1,700

PER MTH
£

SPONSORED CONTENT 900

17



European

£

(22,000 DIGITAL SUBSCRIBERS) 3,850

1 MONTH 
£

3 MONTHS
£

6 MONTHS
£

12 MONTHS 
£

TOP MPU 1,700 3,500 5,000 7,000

LEADERBOARD 1,300 2,100 3,200 5,500

DIRECT EMAIL BLASTS

18

$

(15,000 DIGITAL SUBSCRIBERS) 4,000

1 MONTH
$

3 MONTHS
$

6 MONTHS
$

12 MONTHS 
$

TOP MPU 1,700 3,500 5,000 7,000

LEADERBOARD 1,300 2,100 3,200 5,500

DIRECT MAIL BLASTS

ADDITIVE INSIGHT 
WEEKLY NEWSLETTER

ADDITIVE INSIGHT 
WEEKLY NEWSLETTER

N. American

Offerings

Offerings

MAG

MAG

EUROPE EDITION

N.AMERICA EDITION



Webinars
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We offer our clients a bespoke, 
fully managed webinar package, 
including a comprehensive 
marketing campaign – a powerful 
tool for increasing brand awareness 
and generating clearly defined 
leads - you just provide the 
presentation and speakers, we do 
the rest - including the following:-

MARKETING
■  3 branded promotional email blasts to our database of over 40,000 

global TCT email subscribers
■ Social media support package including posts on our popular 

Twitter and LinkedIn accounts
■  Inclusion in two of our weekly email newsletters before the event
■  Personalised event registration page on the dedicated webinar 

section in our website
■  Announcement sprocket on the TCT homepage
■  Advertising across the TCT website
■  Promoted ‘on-demand’ for 12 months in our archives

THE SERVICES WE PROVIDE
■  Construction of your email marketing HTML
■ Producing your webinar advertisement banner
■  Creation of your bespoke and branded registration page
■  Compiling details for newsletter inclusions
■  Providing a moderator for the live presentation
■  Technical management of the live event
■ Pre-event technical practice session
■  Preparatory content gathering and upload
■  Post-event on-demand management
■  Report management and forwarding

AFTER THE EVENT YOU WILL RECEIVE
■  Contact details of all registrants
■  Data from registration questions of your choice
■  Audience poll and survey responses
■  List of audience questions
■  A recording of the webinar for your own use (optional)
■  Updates on who has viewed the on-demand version since the 

event (available for 12 months on our website), typically after half 
a year and a year, or whenever required, providing all requested 
registration details

PRICE ON APPLICATION as schedule of activity can be tailored, 
as well as geographical target area



1.  All advertising orders placed by the advertiser and received by Rapid 
News Publications Ltd or its agents, hereafter “The Publisher”, shall be 
governed by the terms and conditions below.

2.  Advertisers and advertising agencies will agree to indemnify and hold 
harmless the publisher from any claim arising out of the publication 
of any material or advertisement submitted to The Publisher by the 
advertiser and published in TCT Magazine or in any associated products 
whether delivered on paper or in electronic form.

3.  The Publisher has the right to reject any advertising material submitted 
for publication in TCT Magazine in print and/or online. The Publisher 
has the right to insert the word Advertisement alongside any copy/
advertisement scheduled to appear in the publication in print and/or 
online.

4.  Advertisements booked to appear in TCT Magazine in print and/or online 
may only be cancelled by the submission in writing of a cancellation note 
no later than 30 days before the print issue reservation closing date. 
Online orders may not be cancelled after execution has commenced. It 
is the advertiser’s responsibility to gain acknowledgement of receipt of 
confirmation of cancellation in writing.

5.  The Publisher will not be held responsible for any costs or damages 
beyond the agreed costs of the advertisement where such cost has 
been prepaid by the advertiser or where production quality of such 
advertisement is below standard.

6.  All fees due for print advertisements published are payable within 30 
days of the relevant publication date. Digital advertising is invoiced on 
receipt of completed insertion order.  Where advertising is booked for 
or on behalf of an advertiser by an agent or advertising agency then 
the client as principal is and remains liable for the liability incurred and 
particularly for any monies still owing in the event of default by the said 
agent or agency.

7.  Where an advertiser has been granted a discount (for example for 
a series booking) and the advertiser fails to settle within 40 days of 
publication either in print or online the advertiser will automatically lose 
the discount for that advertisement and shall be liable to pay the full rate 
card price of the advertisement.
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Advertising
Terms and Conditions

8.  The positioning of an advertisement is at the discretion of The Publisher 
except when an advertiser has paid the preferred position charge and 
the availability of this position has been confirmed in writing by The 
Publisher. Preferred and guaranteed positions are sold at an extra 
premium.

9.  This contract shall be governed by the laws of England and Wales whose 
courts shall be the proper forum for any action commenced either by The 
Publisher or by the advertiser.

10.  The Publisher will not return any materials submitted for publication 
in TCT Magazine in print and/or online, or any associated properties, 
unless prior agreement is issued in writing by The Publisher. The 
Publisher has the right to destroy any materials submitted for 
publication in TCT Magazine in print and/or online, or any associated 
properties, after 12 months from their receipt.

11.  The advertiser shall lose the right to any compensation for any 
deficiency of whatever nature in the publisher’s service in respect of 
any edition unless the advertiser notifies the publisher in writing within 
30 days of publication of that edition, or date of upload onto website, 
setting out the deficiency. This clause applies retrospectively to all past 
editions and the advertiser explicitly accepts its retrospective effect.

12.  The advertiser may incur additional charges where artwork supplied 
requires changes, amendments or alterations for publication in TCT 
Magazine in print and/or online.

13.  Advertising agency commission is 10%, for accounts settled within 30 
days of invoice date.

14.  The Terms & Conditions above shall form the entire contract between 
the parties, and other terms shall only be imported if submitted in 
writing and agreed by the parties, such agreement to be evidenced, on 
behalf of The Publisher, by the signature of a competent director. 



Rapid News Publications Ltd.
Carlton House, Sandpiper Way, Chester Business Park, Chester, Cheshire, CH4 9QE, UK.

Tel: +44 1244 680222 | Fax: +44 1244 671074
www.tctmagazine.com | www.tctshow.com | www.rapidnews.com

design-to-manufacturing innovation


